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CLIENT-CENTERED. SERVICE-FOCUSED. INTEGRITY-DRIVEN

WELCOME!

I am so glad you are here! Pull up a chair,
grab some coffee, and stay a while.

Whether it's 3 minutes or 30, my hope is that
Magnolia Monthly and its contents bring you

inspiration and joy!
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IMPACT  CLUB  UPDATE  P .  4

STORY  FROM  THE  STREET  P .5-6

SOCIAL  MEDIA  STORIES  P .7

a

I t ’ s  F e b r u a r y .  T h e  mo n t h  o f  V a l e n t i n e ’ s

D a y .  A n d  i t ’ s  e a s y  t o  g e t  c a u g h t  u p  i n  t h e

H a l l m a r k  v e r s i o n  o f  h o w  l o v e  i s  p o r t r a y e d .

Wh e t h e r  i t ’ s  a  c a r d .  A  mo v i e .  O r  a  s o n g .

M e s s a g e s  a b o u t  l o v e  a r e  e v e r y w h e r e .

D o n ’ t  g e t  me  w r o n g .  I  l o v e  a  g o o d

H a l l m a r k  mo v i e .

B u t  s o  m a n y  o f  t h e  m e s s a g e s  f a l l
i n c r e d i b l y  s h o r t .

A n d  i n  f a l l i n g  s h o r t ,  w e  a r e  l e f t  s h o r t -

c h a n g e d  o f  w h a t  t r u e ,  a u t h e n t i c ,  s e l f l e s s ,

l i f e - g i v i n g  l o v e  T R U L Y  i s .

A  f e w  y e a r s  a g o ,  o n e  o f  o u r  p a s t o r s  w a s

g i v i n g  a  s e r m o n  a n d  q u o t e d  C h i p

I n g r am ’ s  d e f i n i t i o n  o f  l o v e :  

L o v e  i s  g i v i n g  s o m e o n e  w h a t  t h e y  n e e d
t h e  m o s t ,  w h e n  t h e y  d e s e r v e  i t  t h e  l e a s t ,
a t  g r e a t  p e r s o n a l  c o s t .

Where Hallmark Falls Short
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 Listing again.

Love is giving someone what they need the most,
when they deserve it the least, at great personal
cost.

Think about that for a minute. What would it look like,

if instead of walking through life with our heads down,

focused on just our own “stuff”… if we looked up. And

we really SAW people. And in the seeing, we meet

needs. Not just when it’s convenient or only if there’s

recognition. But in the times where it may not even

make sense. Or it can’t be reciprocated. And it requires

sacrifice.

I had coffee with a friend not too long ago, and we

were talking about what it means to love well in the

hard places. Where it’s not easy or comfortable. And

after I left, that sermon our pastor preached came to

mind.

Hallmark would tell you that love looks like a career

woman who is too busy for love, but she has to move

to a small town where a handsome local bachelor

teaches her about the true spirit of the holiday season.

{Enter every Hallmark movie ever.}

But I like Chip Ingram’s version better.

The former English teacher in me had a thought: What

if the verb in Chip Ingram’s quote was changed ever so

slightly… moving from a definition, to an actionable list?

Once an English teacher, always an English teacher I

guess :)

So, then, what does love do?

According to Chip, “Love GIVES someone what they

need the most, when they deserve it the least, at great

personal cost.”

You see, so much of this statement creates context of

what and when and how. But, when all is stripped

away, what does love actually do?

It GIVES.

It GIVES someone what they need the most.

It GIVES patience.

It GIVES kindness.

It GIVES of our trust.

It GIVES perseverance.

It GIVES protection.

It GIVES hope.  Stacy

It GIVES up our pride as we take a posture of humility.

It GIVES up our own desires as we instead seek the

best for others.

It GIVES up jealousy and rather cheers others on.

It GIVES up an account of wrongs and replaces it with

grace.

Deep, deep grace.

If any of this sounds familiar, you’ve probably heard it

at a wedding. Or read it in your bible… 1 Corinthians 13.

The chapter that, when Ellie was little, she’d refer to as

“The Book of Love” and ask us to read it to her.

Love GIVES because love SEES.

Our foyer is currently a mess… sprawled Valentines Day

items everywhere. For all the kids and all the parties

and allllllllllll the things. And as I looked down, this

little note took my breath away.

“GIVE stickers (racecar), bracelet (rubber band).”

It would be easy to dismiss. But can I tell you about my

Ryleigh and her heart?

You see, this little note is written beside the name of a

child in her class… one who seems to struggle more

than most and doesn’t have a lot of friends.

But she SEES this classmate. And has decided to
be a friend.

She GIVES her help during class. She GIVES up her

preference of her favorite mask an instead wears a

rainbow mask… because she said rainbows are a

favorite. She GIVES stickers and bracelets… because she

knows they will bring joy. And maybe even a little

hope.

Love sees. Love does. Love GIVES. Love well. 
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HAPPY BIRTHDAY!!

Here are the February birthdays from our friends of Magnolia Monthly.  If you have a
birthday in February and don’t see your name on this list, please email or call us so that

we will include your birthday!

Family Fun Zone!

February Trivia
Question

Q: The Baltimore
Ravens is one of two
NFL teams that has

what?



Everyone who texts or emails in
the correct answer by the last

day of this month will be entered
into a drawing for a $25 gift
certificate to Amazon. Good

luck!!







February Sudoku

2/1     Vince Petrolle
2/1     Averie Persaud
2/3     Blaire Guard
2/3     Kelly Deane
2/6     Carrie Hoffman
2/6     Christine Cole
2/6     Ellie Cole
2/6     Rayah Burge
2/7     Jerry Delescavage
2/7     Michelle Ingram
2/7     Michelle Talley
2/8     Juli Katon
2/8     Juliana Armacost
2/9     Chris Shullenbarger
2/12   Julie Maxsell  
2/13   Cinthea Neuheisel 

2/14   Frankie Weaver III
2/15   Amy Rose
2/17   Matt Ganley
2/18   Cody Santana
2/18   Luke Chaffman
2/20   Laila Terrell
2/20   Rogan Saah
2/20   Griffin Herzfeld
2/23   Zion Sesay
2/24   Brooklyn Baldwin
2/24   Kamryn Baldwin
2/25   David Corob
2/25   Urooj Fatima
2/26   Carol Decker
2/28   Melissa Knoepfle
2/28   Shannon Musser
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6 Years to $600,000
2.22.22

Where were you in February 2017??? 

Man, that seems like a LIFETIME ago! A quick Google search gave me the following: Trump was just sworn
in as President, which would begin a cycle of craziness over the next 4 years. There was James Comey.
Mass Shootings. The Russian Investigation. Harvey Weinstein.

Lots of bad seemed to occur in 2017.

Locally, there were many good things that happened in 2017, and specifically ImpactClub® Frederick was
formed and we held our 1st ever Event at The Blue Side.

That cold February night 182 wonderful people came together as Founding Members of ImpactClub®
Frederick – and with just a vision of the founder Ryan Fletcher and Eric Verdi, as the local co-founder, those
182 people put their trust into something SPECIAL and MEANINGFUL!

They had seen the initial video. They had heard how if everyone pulled together for the greater good and
contributed a relatively small amount ($100) each quarter, that their individual donation, by itself wouldn’t
make an Impact, but when combined with 100, 200, 300 other ImpactClub® members that their donation
would now have a $10,000, $20,000, $30,000 Impact!

And that’s just what happened!

February 28, 2017 there were 182 founding members that came together and not only donated $18,200 to
Heartly House, but started a movement that after our event on Feb 22nd will have donated over $600,000
locally!

We have heard some amazing stories throughout these 5 years. Charities start their foundations with a
vision and a purpose to help individuals in need. They fill a gap where there is a void. They pour their heart,
soul, resources, and COUNTLESS hours to help others.
ImpactClub® Frederick gives the support to these non-profits in the form of MASSIVLY IMPACTFUL
quarterly donations. 

Our investment into the community has not gone unnoticed!

Each event we bring back the prior winner and hear their incredible stories of how YOUR $100 donation
has helped keep foundations afloat, helped someone with addiction, helped build a playground, fed
students meals, and so much more.

We would love for you to join the movement of ImpactClub® Frederick… and if you are currently a
member, share the story of ImpactClub® and send to a friend/invite them to our event on Feb 22nd at
Idiom Brewery!

To join, pop over to www.impactclubfrederick.com 

http://www.impactclubfrederick.com/
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S T O R Y  F R O M  T H E  S T R E E T . . .

T h e n  y o u  c a n  g o  a n d  d o  a  q u i c k

G o o g l e  s e a r c h  o n  r e a l  e s t a t e  i n  y o u r

a r e a  a n d  g e t  s om e  g e n e r i c

i n f o r m a t i o n .  Y o u  c a n  t h e n  g o  a n d  p u t

y o u r  a d d r e s s  i n  g o o g l e  a n d  5 0 +

w e b s i t e  w i l l  p o p  u p  o f f e r i n g  t o  t e l l

y o u  w h a t  y o u r  h o u s e  i s  ‘ w o r t h . ’  J u s t

k n o w  t h a t  t h i s  i s  a  f a n c y  a l g o r i t hm

b a s e d  o n  a r e a  s a l e s  a n d  s q u a r e

f o o t a g e  –  t h a t  i s  p r e t t y  mu c h  t h e  o n l y

c r i t e r i a  t h a t  t h e y  u s e  t o  g i v e  y o u  a

s e n s e  o f  v a l u e ?

S o u n d  l i k e  W e b M d  t o  y o u ?

I t  d o e s  t o  me .  I t  m i g h t  b e  a b l e  t o

p r o v i d e  y o u  w i t h  a  b r o a d  s t r o k e  o f

k n o w l e d g e ,  a n d  ma y b e  e v e n  s om e

t r e n d s  i n  r e a l  e s t a t e  b u t  d o e s n ’ t  s p e a k

s p e c i f i c a l l y  t o  Y O U R  s i t u a t i o n  a n d

Y O U R  s p e c i f i c  d i a g n o s i s .  

F o r  t h a t  y o u  w o u l d  n e e d  a n  e x p e r t ,

l i k e  a  h a n d  s u r g e o n ,  t o  s p e c i f i c a l l y

l o o k  a t  y o u r  s i t u a t i o n  t o  g i v e  y o u  t h e

b e s t  a d v i c e  f o r  y o u !  

A n  e x p e r t  w i l l  l o o k  a t  ma n y  k e y  d a t a

p o i n t s ,  b u t  t h e n  –  mo r e  i m p o r t a n t l y  –

l i s t e n  t o  y o u  a n d  w h a t  i t  i s  t h a t  y o u

w a n t  f r o m  Y O U R  o u t c om e  –  w h e t h e r

t h a t  b e  p u r c h a s i n g  o r  s e l l i n g  –  a n d

t h e n  a n d  o n l y  t h e n  c a n  y o u  h a v e  a

c l e a r  c o u r s e  o f  a c t i o n  t o  g e t  y o u  f r o m

w h e r e  y o u  c u r r e n t l y  a r e  t o  y o u r

d e s i r e d  r e s u l t .

E v e n  t h e  d a t a  I ’ m  a b o u t  t o  s h a r e
w i t h  y o u  i s  ‘ M a c r o ’  i n  a  s e n s e  b u t
t h e n  w e  w i l l  a d d  o u r  a n a l y s i s  o f  t h e
i n f o r m a t i o n .

B e c a u s e  I m p a c t  a g e n t s  a r e  ‘ b o o t s  o n

t h e  g r o u n d ’  i n  r e a l  e s t a t e  w e  c a n  l e t

y o u  k n o w  w h a t  i s  g o i n g  o n  i n  t h e

t r e n c h e s  a n d  t h e  d a i l y  i n t e r a c t i o n s ,

d a i l y  c o n v e r s a t i o n s  w i t h  e x p e r t s  i n

o t h e r  ( a n c i l l a r y )  f i e l d s ,  a n d  mo s t

i m p o r t a n t l y  –  t h e  c o n s um e r s  w h om

YOU  w i l l  b e  i n t e r a c t i n g  w i t h  i n  a

t r a n s a c t i o n .  

State of the ‘MARKET’
H a v e  y o u  e v e r  h a d  a  s c r a t c h y  t h r o a t ?

A  b um p  o n  t h e  b a c k  o f  y o u r  h a n d ?

P a i n  i n  y o u r  s h o u l d e r  w h e n  y o u  t u r n

t o  t h e  l e f t ?  A n d  t h e n  y o u

i mm e d i a t e l y  g o  t o  G o o g l e  o r  We bMD

t o  g i v e  y o u r s e l f  a  s e l f - d i a g n o s i s .

T h a t  i s  t h e  b e a u t y  o f  t e c h n o l o g y ,  i s

t h a t  i n f o r m a t i o n  i s  a t  o u r  f i n g e r t i p s .

A n d  t h i s  i s  G R E A T  t o  a n  e x t e n t !

Y o u  c a n  d o  r e s e a r c h  o n  j u s t  a b o u t
a n y  s u b j e c t  a n d  g a i n  m o r e
k n o w l e d g e ,  b u t  i t  i s  w h a t  y o u  d o
w i t h  t h i s  k n o w l e d g e  a n d  t h e  d e p t h
t o  w h i c h  t h i s  k n o w l e d g e  c a n  b e  u s e d
i s  l i m i t e d  t o  y o u r  e x p e r t i s e  i n  t h a t
s p e c i f i c  a r e a .  

I f  y o u  l e a r n  t h a t  t h e  b um p  o n  y o u r

h a n d  c o u l d  n e e d  t o  b e  r e m o v e d

i mm e d i a t e l y  w h a t  w o u l d  b e  y o u r  n e x t

s t e p ?  Y o u  p r o b a b l y  w o u l d n ’ t  s e l f

d i a g n o s i s  a n d  d o  s u r g e r y  o n  y o u r s e l f ,

w o u l d  y o u ? ! ? ! ?

N o p e ,  y o u  w o u l d  T H E N  r e s e a r c h  h a n d

s p e c i a l i s t  i n  y o u r  a r e a  o r  s c h e d u l e  a n

a p p o i n t m e n t  w i t h  y o u r  g e n e r a l

p r a c t i t i o n e r  a n d  T H E N  h e / s h e  w o u l d

r e f e r  y o u  t o  a  s u r g e o n / s p e c i a l i s t .  T h e

s u r g e o n  h a s  a l l  t h e  t o o l s ,  t h e  s c a l p e l ,

t h e  me d i c a l  g r a d e  g a u z e ,  t h e  w a s h  t o

c l e a n  t h e  i n c i s i o n ,  t h e  p r o p e r  s k i l l s

t o  s t i t c h / s e c u r e  t h e  w o u n d ,  a n d  mo s t

i m p o r t a n t l y  h a s  t h e  T R A I N I N G  a n d

P R A C T I C E  t h a t  y o u  w o u l d  t r u s t  t h em

t o  o p e r a t e  o n  y o u .

L e t ' s  r o l l  t h i s  f o r w a r d  i n t o  r e a l
e s t a t e .

I  l o v e  t h e  r e p o r t s  o n  C NN ,  N B C  a n d

a l l  t h e  n e w s  a b o u t  t h e  ‘ r e a l  e s t a t e

m a r k e t ’  –  t h e y  g i v e  t h e  ma c r o  v i e w  o f

t h e  ma r k e t .  T h e y  t a l k  a b o u t  s t a t i s t i c s

i n  t h e  h o u s i n g  ma r k e t ,  t h e y  t a l k

a b o u t  i n t e r e s t  r a t e s ,  a n d  t h e  o v e r a l l

e c o n om y / i n f l a t i o n  a n d  h o w  t h i s

a f f e c t s  w h a t  i s  g o i n g  o n  i n  t h e

h o u s i n g  ma r k e t .
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D o n ’ t  y o u  t h i n k  i t  w o u l d  b e  h e l p f u l  i f

y o u  a r e  l o o k i n g  t o  p u r c h a s e  t h a t  y o u

k n o w  w h a t  S E L L E R S  a r e  g e t t i n g  a n d

l o o k i n g  f o r  w h e n  s e l l i n g  t h e i r  h om e ?

A B S O L U T E L Y !

W o u l d n ’ t  i t  b e  g r e a t  i f  y o u  w e r e
c o n s i d e r i n g  s e l l i n g  n o w  t h a t  y o u
c o u l d  h a v e  s o m e  i n s i g h t  i n t o  h o w
b u y e r s  a r e  v i e w i n g  t h e  m a r k e t  n o w ?
W h a t  t r e n d s ,  d e s i g n s ,  c o l o r  p a l a t e s ,
f l o o r i n g  a r e  i m p o r t a n t  t o  b u y e r s  i n
t h i s  m a r k e t ?

W I T H O U T  A  D O U B T !

I t  i s  a l m o s t  l i k e  k n o w i n g  t h e

q u e s t i o n s  t o  a n  e x am  b e f o r e  y o u  s t a r t

s t u d y i n g .

O u r  p r a c t i c a l  k n o w l e d g e  o f  c o n s um e r

b e h a v i o r  h e l p s  u s  g u i d e  o u r  ‘ e x p e r t ’

a d v i c e  o n  t h e  ma r k e t .

S o …  o n t o  t h e  c u r r e n t  ma r k e t …

T h e  ma r k e t  i s  E X T R EM E L Y  t i g h t  r i g h t

n o w .  L e t  me  e x p l a i n  t h a t  a n d  I  c a n

g i v e  y o u  a  s e n s e  o f  w h a t  t h e

h e a d s p a c e  o f  b u y e r s  a n d  s e l l e r s  i s  a t

t h i s  mom e n t  i n  t i m e  –  F e b r u a r y  2 0 2 2 .  

 T h e  s u p p l y  –  t h e  n um b e r  o f  a c t i v e

h om e s  o n  t h e  ma r k e t  –  i s  a t  a n  a l l

t i m e  L OW !  A n d  t h e  n um b e r  o f  p e o p l e

l o o k i n g  f o r  h om e s  i s  ‘ o n  a v e r a g e ’  –

a v e r a g e  f o r  w h a t  w e  h a v e  h i s t o r i c a l l y

f e l t .  T h e r e  i s n ’ t  a  r u s h  o f  f i r s t - t i m e

h om e b u y e r s .  T h e r e  i s n ’ t  a  g l u t  o f  mo v e

u p  b u y e r s .  T h e r e  d o n ’ t  s e em  t o  b e  a n

a b n o rm a l l y  h i g h  n um b e r  o f  b u y e r s

m o v i n g  i n t o  t h e  a r e a .

T h e  b u y i n g  ma r k e t  –  i n  o u r  o p i n i o n  –

h a s n ’ t  s e e n  a  s p i k e  i n  t h e  a c t u a l

n um b e r  o f  b u y e r s .

B u t  w h a t  h a s  h a p p e n e d  i s  t h a t  t h e

I N V E N T O R Y  h a s  dw i n d l e d  o v e r  t h e

p a s t  2  y e a r s  f r o m  a  s l i g h t  s e l l e r s

m a r k e t  t o  a n  E X T R EM E  s e l l e r s  ma r k e t .

I ’ m  g o i n g  t o  u s e  F r e d e r i c k  C o u n t y  a s

a n  e x am p l e .  A  n o rm a l / s t e a d y  ma r k e t

h a s  a b o u t  1 2 0 0  t o  1 5 0 0  h om e s  f o r  s a l e

a t  a n y  o n e  t i m e .  

With this there is enough supply to meet the

demand for homes. 

Today, as of this writing, there are 105 homes for
sale.

In early 2020 right before COVID, there were about

600-700 homes actively for sale, which was a

‘sellers’ market, but not an EXTREME imbalance in

sellers vs buyers. These last 2 years the number of

homes for sale has continued to decline on a steady

basis. Great interest rates. Anxious buyers. Low

rental inventory – with extremely high prices. Has all

led to purchasers making aggressive offers!

So those same number of buyers that are out there

looking for homes now have only about 8% of what

they usually have to look for and to buy.  The same

buyer pool. Those 1500 active buyers – at any one

time – used to have 1200 to 1500 homes to choose

from. Now those 1500 buyers have 106 homes to

choose from.

This creates a cycle in which prices have escalated

and continue to do so on a daily basis.

When will this STOP? 

A question we get here at Impact daily. The answer

is when the supply of homes starts to increase.

When we get back up to 300-400 homes for sale,

we will see things not be so insanely crazy. When it

creeps up to 700-800 then we will start to trend to

a more level playing field.

If you are considering a move, I’m sure you are

asking, where does this leave me? What should I

do???

Well, you can do a Google search and get a broad

overview. Or you can reach out to us at Impact who

live this on a daily basis and can offer you the

‘surgeon’s’ advice after we meet with you and

correctly diagnose your situation and ask you those

questions to best serve you.

If you just want to chat about the market and have

no intention of moving, we’d LOVE to do that as

well!
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Social Media Stories
A round up of fan favorites from the month!
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This newsletter is intended for entertainment purposes only.  Copyright 2022 Magnolia Monthly.  This information is solely advisory, and should not be
substituted for medical, legal, financial or tax advice.  Any and all decisions and actions must be done through the advice and counsel of a qualified physician,
attorney, financial advisor and/or CPA.  We cannot be held responsible for actions you may take without proper medical, financial, legal or tax advice.

"Stacy Delisle is an exceptional realtor that far exceeded our expectations. She negotiated a
contingent offer in an extremely competitive market and then sold our townhouse within days. She
deftly and patiently guided us through the complex and nuanced process of home buying. Her
reputation, relentless work ethic, and extensive local knowledge of Urbana and the surrounding area
gave us an undeniable advantage. She and her team were always available to us whenever we had
questions or just needed advice (I don’t think she sleeps). She was truly a pleasure to work with and
we could not recommend her highly enough. A++" ***** The Mitchell Family

Testimonials from Magnolia Monthly Members...

M A G N O L I A  M O N T H L Y
REAL LIFE. REAL ESTATE. ALL THINGS LOVELY.

3295 Prices Distillery Rd.
Ijamsville, MD 21754
240-815-0890

For Inquires AND Referrals contact:
stacy.delisle@gmail.com

Or Call/Text to 301-646-9625


